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1. Customer lifetime
2. Unprofitable customer
3. Negative word of mouth
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1. Tie strength

2. Exit intention

3. Voice intention
4. Loyalty intention
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1. Alternative attractiveness
2. Switching cost
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1. Basic characteristics
2. Brand preferences
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1. Normed Chi-square (x2/df)

2. Normed Fit Index (NFI)

3. Comparative Fit Index (CFI)

4. Goodness-of-Fit Index (GFI)

5. Root Mean Squared Residual (RMR)

6. Root Mean Squared Error of Approximation (RMSEA)
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1. Innovation diffusion
2. Product adoption decisions
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1. Demographic characteristics
2. Consumption preferences
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